
Why PR Partner?
SMM



We are a communication 
agency whose stability 
and strength can be 
attributed to a smart team, 
upholding strong principles 
and a complex approach.



Key Figures

17 years

of experience in PR and 
marketing and 
10 years in SMM

300
satisfied clients from 
25 industries

64%

of our clients 
recommend us 
to colleagues

30%

of our clients stay 
with us for more 
than 6 years

<

Since 2012 we have been working with agencies in Europe, 

America and Asia; we are also the exclusive representative 

in Russia of an international LEWIS+ network.
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01

PR

Development and realization 
of PR strategies 
Working with media and 
bloggers (press office) 
Cooperation with partners 
Copywriting
Consultancy  
Anti-crisis PR 
Monitoring and analytics

06

Event

Turnkey event organization 
Concept development 
and event moderation 
Search and control 
of contractor’s work 
Training and briefing of speakers 
Teambuildings and quests

03

SMM

Development of SMM strategies 
Social media promotion 
Reputation management
Working with feedback, 
forums, review sites 
Anti-crises PR in social networks

02

Marketing& 
consulting

Marketing promotions 
Marketing research
Consultancy on hiring of PR specialists 
and marketers
Customer Journey Map
Development of client contact
Competitive analysis

05

Design

Identity and branding
Presentations and events
Infographics, illustrations
Printworks and packaging design
Advertising and presentation materials

04

Trainings

Media trainings
Public presentations
Copywriting
Social media reputation
Anti-crises communications
Personal brand and promotion on Instagram

07

ORM&SERM

Working with reputation
Mention monitoring
Leveling the negative
Crops and reviews
Working with Discussions



Our achievements

Finalist of the ICCO Global PR 
Awards 2020 in the 
nomination Corporate 
Communications, 2020

Finalist of PROBA ICCO 
Global PR Awards 2018 
with two projects in the 
category of "Media 
Relations", 2018

Winner in the category 
Video Project of the 
Year IPRN, 2018

Finalist of the Silver 
Mercury Awards in the 
nominations “Best 
realization of B2B or Trade 
Marketing Campaign” and 
“Culture, Leisure, 
Education, Sport and 
Tourism”, 2020

Finalist of the National award in 
the area of public relations 
"Serebryanyj Luchnik" in the 
category "Best project 
in the field of corporate 
communications“, 2019
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5

Top-40
Communication companies 
according to the National 
rating,  2022 

Resident
of Equium Business Club 
since 2021

Skolkovo Top-3
Foundation marketing 
service provider, 2023

The best agency of Digital 
communications accredited by 
AKMR, 2022



SMM clients



SMM clients



In charge of SMM Department

Damir Feizullov
Digital & Social Media Director

Responsible for interaction with clients on social media, provides account 
management, conducts trainings.

Damir has extensive experience in strategic marketing: in creating brand 
platforms, positioning, naming, searching for sales markets and establishing 
marketing departments in large manufacturing companies. He mastered more 
than 100 tactical digital tools in practice: from complex media planning and 
lead generation to managing SMM campaigns and reputation.

He is a member of the digital committee of AKMR.

He spoke on SMM topics at PR Creative, AKOS PR Technologies Day, 
Design and Advertising, Fresh Russian Communications Conference, PR 
communications in the financial sector, AKOS Digital Clients Conference, PR in 
social networks. He was a moderator of the section „SMM Trends“ at the Digital 
Communication Awards 2018.



In charge of Digital Department

Erik Feizullov
Director of Digital Production

Erik has a strong technical expertise at the intersection of online/offline 
marketing, extensive experience in developing complex digital 
strategies, contextual and media advertising, SEO, social media, email 
content marketing and online reputation management.

He took part in the launching of a number of large brands to the 
Russian market, Erik collaborated with BAIC, Huawei, BMW, Nike, Kraft 
Foods and others. He developed more than 50 strategies for online 
presence (FMCG, financial, insurance and automotive industries, 
fashion, medicine, and others).

He is a member of the RAEC Social Media Commission.



Clients References

I would like to thank PR Partner for the support in 

the reputation management of our company 

Stone Hedge, the elite apartment projects Story, 

Play, Tribeca Apartments, business centers Neo 

Geo, 7One.

During a year of joint work, the reputation of our 

company in social media is protected by 

professionals. The PR Partner team has 

established itself as excellent specialists, and we 

plan to continue working with you in the future.

ANASTASIA 

GAYETSKAYA
PR-manager,

Stone Hedge  

I like very much how the work is going, we have 

just started cooperation, but the first results are 

already visible. This is impressive! We imagine 

what happens next! Many thanks to all your team.

We are sure that we have chosen the right PR 

partner!

VASILY 

SHIRYAEV
Head of the Digital Marketing 

Group, URALCHEM Holding P.L.C.



Clients References

PR Partner is a team of professionals who have 

proven they have a good sense in modern ORM 

(online reputation in social media) trends in real 

estate.

Throughout the cooperation, the agency’s 

specialists have fully supported us, demonstrated 

an individual approach and excellent results. We 

are thinking about expanding projects we would 

like to delegate.

ANASTASIA

KOLUPAEVA  
Head of Communications, 

BARKLI Corporation

The B2B sector has its own characteristics which 

are difficult to grasp and to abandon the usual 

B2C communication style.

We are very grateful to PR Partner for deep 

immersion in our tasks and specifics, creativity 

and excellent management.

Ksenia

Popova
Content manager

OnLime for Business
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SMM RETAINER OF

WHAT HAVE BEEN DONE:

• SMM-strategy to promote 
Teoxane in B2B and B2C,

• Full community management, 
• Unique design concept,
• Targeted advertising.

Teoxane

SMM CASE, BEAUTY

>5,000
New followers over a 6 months 
period (the target audience-
doctors).

>0.5 MILL
Brand monthly reach.

2
Live broadcasts every month.

>25%
Average level of involvement
(Engagement Rate).

>340,000
Potential SMM-strategy based 
targeting capacity (Doctors).



SMM RETAINER OF

WHAT HAVE BEEN DONE:

• The key point of the strategy: 
to make Sellart a desirable tool 
and a useful social media 
knowledge base for 
cosmetologists and 
estheticians. 

• Content strategy, 
• Visual concept,
• Broadcasts and webinars 

promotion program. 

SELLART

SMM CASE, BEAUTY

>5,000
New subscribers – doctors, 
cosmetologists and estheticians 
in the last 3 months.

>0.5 MILL
SMM campaign coverage in social 
networks. 

>20%
Monthly engagement.



SMM RETAINER OF

WHAT HAVE BEEN DONE:

• Developed SMM strategies 
targeting: surgery, dentistry, 
implantology, implants, dental 
equipment;

• Prepared visual concept;
• Set up an advertising 

campaign to attract 
subscribers, promote post and 
events. 

Nobel 
BioCare >17,000

subscribers: dental surgeons and 
implantologists.

>0.3 MILL
Monthly coverage of the SMM 
campaign by narrow target.

>50
Posts/ stories from the events in 
the field of dentistry. 

SMM CASE, BEAUTY



SMM RETAINER OF

WHAT HAVE BEEN DONE:

Integrated SMM promotion:  
• Development of SMM content; 
• Generation of design support, 

photo support,
• Community management 
• Targeted advertising, 

collaboration.

Boiron >20,000
New subscribers within 8 
months.

>2 MILL
• Monthly brand reach

10
Collaborations every month

>20%
Average level of involvement 
(Engagement Rate)

SMM CASES, PHARM

>40 MILL
Potential targeting capacity 
based on SMM strategy.



SMM RETAINER OF

WHAT HAVE BEEN DONE:

• SMM strategy to promote B2G,
• Content strategy,
• Visual concept,
• Targeted advertising. 

SistemaBio
250,000

Collected B2G targeting at the 
stage of developing an 
advertising strategy. 

POINTS
Industry targeting: Biology, 
Biotechnology, Biochemistry, 
Genetics, Genetic Engineering, 
Gemics, etc.  

>650,000
Doctors profiles used for 
targeting and display ads.

>860,000
scientists and researchers from 
target industries are used in the 
advertising campaign.

SMM CASE, PHARM



SMM RETAINER OF

WHAT HAVE BEEN DONE:

• Differentiated SMM strategy 
with content and targeting for: 
Facebook (B2G, B2B), VK 
(technical specialists), 
Instagram (architects and 
designers), 

• Advertising strategy,
• Content Strategy, 
• Visual concept,
• Contests and quests.

Schneider 
Electric 38,000

New subscribers within six 
months (targeted advertising, 
collaborations).

780
Posts with unique design and 
texts. 

>3 MILL
Total coverage of SMM activities 
per month. 

>5,000
Mentions of Schneider Electric 
brand. 

SMM CASE, ENGINEERING



SMM RETAINER OF

WHAT HAVE BEEN DONE:

• Narrow SMM Strategy for 7 
groups of architects and 
designers, 

• Advertising strategy, 
• Content strategy, 
• Visual concept,
• VK-bot.

Guardian
LARTA 
Glass

SMM CASES, ENGINEERING

8,300
New subscribers by narrow 
targeting “Architecture and  
Design”. 

>500
Posts from different headings: 
projects from all over the world 
and from Russia, innovations and 
developments, etc.

>0,2 MILL
Total coverage of SMM activities 
per month. 

>10%
Monthly engagement. 



SMM RETAINER OF

WHAT HAVE BEEN DONE:

• Narrow SMM strategy for 7 
architecture groups, 

• Advertising strategy, 
• Content strategy, 
• Visual concept,
• VK-bot.

ShchLZ

SMM CASES, ENGINEERING

6,000
New subscribers by LPR B2B 
targeting annual KPI. 

17
Creative slogans proposed in the 
SMM strategy. 

>1 MILL
Potential coverage of the 
advertising campaign per month 
based on the collected targeting. 



SMM RETAINER OF

WHAT HAVE BEEN DONE:

• Narrowly focused SMM 
strategy for special groups,

• Advertising strategy,
• Content strategy, 
• Visual concept,
• VK-bot. 

ITALKI

SMM CASE, EDUCATION

>6,300
New subscribers by targeting. 

>300
Posts from different categories

>2 MILL
• Paid advertising coverage in VK

1,200
• Visits to the website every 

month.



SMM RETAINER OF

WHAT HAVE BEEN DONE:

• Content strategy for the faculty 
of business “Business 
Administration MGIMO”,

• Visual strategy, 
• Community support, 
• Targeted advertising strategy.

MGIMO

SMM CASE, EDUCATION

>100,000
Potential targeting reah “Top and 
Special language Schools”, “Their 
Parents” , “Top Employers”, State  
Authorities”.

>300
Posts from different categories.

>10
Broadcasts and events on VK and 
Telegram. 



SMM RETAINER OF

WHAT HAVE BEEN DONE:

• Broadcast SMM strategy: 
TikTok, Likee, Fb, Inst, VK, 
“Zen”.

• Advertising strategy: 
subscriber growth, post 
promotion, traffic. 

• Visual strategy: covers, posts, 
stories and REELS.

• Photo and video shooting.

Europe
Gym

SMM CASE, EDUCATION/SPORT

+10 000
New subscribers by targeting in 
VK, FB, Instagram, OK. 

+22,500
New followers on TikTok, Likee, 
Yappy.

>1 MILL
Monthly reach from SMM 
activities. 

>1,000
Content units per year. 



Thank you
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Damir Feizullov
Digital & Social Media Director

damir@prpartner.ru
+7 (499) 647 47 17
+7 (917) 612 44 99
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