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We are a communication
agency whose stability
and strength can be
attributed to a smart team,
upholding strong principles
and a complex approach.




Key Figures

17 years 30%

of experiencein PR and of our clients stay
marketing and with us for more
10 years in SMM than 6 years

Since 2012 we have been working with agencies in Europe,
America and Asia; we are also the exclusive representative

in Russia of an international LEWIS+ network.

04

of our clients
recommend us
to colleagues

>300

satisfied clients from
25 industries
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01

PR

Development and realization
of PR strategies

Working with media and
bloggers (press office)
Cooperation with partners
Copywriting

Consultancy

Anti-crisis PR

Monitoring and analytics

02
Marketing&
consulting

Marketing promotions
Marketing research

Consultancy on hiring of PR specialists

and marketers

Customer Journey Map
Development of client contact
Competitive analysis

03

Development of SMM strategies
Social media promotion
Reputation management
Working with feedback,

forums, review sites
Anti-crises PR in social networks

04
Trainings

Media trainings

Public presentations

Copywriting

Social media reputation

Anti-crises communications

Personal brand and promotion on Instagram

05

Design

Identity and branding

Presentations and events

Infographics, illustrations

Printworks and packaging design
Advertising and presentation materials

06 4 KP
Event prpartner

Turnkey event organization
Concept development

and event moderation

Search and control

of contractor's work

Training and briefing of speakers
Teambuildings and quests

o7
ORM&SERM

Working with reputation
Mention monitoring
Leveling the negative
Crops and reviews
Working with Discussions



Our achievements

Top-40

Communication companies
accordingto the National

rating, 2022

Finalist of the ICCO Global PR
Awards 2020in the
nomination Corporate
Communications, 2020

Resident

of Equium Business Club
since 2021

2

Finalist of the Silver
Mercury Awards in the
nominations “Best
realization of B2B or Trade
Marketing Campaign”and
“Culture, Leisure,
Education, Sportand
Tourism”, 2020

Skolkovo

Foundation marketing
service provider, 2023

3

Finalist of the National award in
the area of public relations
"Serebryanyj Luchnik" in the
category "Best project

in the field of corporate
communications”, 2019

4

Winner in the category
Video Project of the
Year IPRN, 2018

Shits

prpartner

Top-3

The best agency of Digital
communications accredited by
AKMR, 2022

5

Finalist of PROBA ICCO
Global PR Awards 2018
with two projectsin the
category of "Media
Relations", 2018



SMM clients
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SMM clients
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In charge of SMM Department orsarine

Damir Feizullov
Digital & Social Media Director

Responsible for interaction with clients on social media, provides account
management, conducts trainings.

Damir has extensive experience in strategic marketing: in creating brand
platforms, positioning, naming, searching for sales markets and establishing
marketing departmentsin large manufacturing companies. He mastered more
than 100 tactical digital tools in practice: from complex media planning and
lead generation to managing SMM campaigns and reputation.

He is a member of the digital committee of AKMR.

He spoke on SMM topics at PR Creative, AKOS PR Technologies Day,

Design and Advertising, Fresh Russian Communications Conference, PR
communicationsin the financial sector, AKOS Digital Clients Conference, PR in
social networks. He was a moderator of the section ,SMM Trends" at the Digital
Communication Awards 2018.




In charge of Digital Department orsarine

Erik Feizullov

Director of Digital Production

Erik has a strong technical expertise at the intersection of online/offline
marketing, extensive experience in developing complex digital
strategies, contextual and media advertising, SEO, social media, email
content marketing and online reputation management.

He took partin the launching of a number of large brands to the
Russian market, Erik collaborated with BAIC, Huawei, BMW, Nike, Kraft
Foods and others. He developed more than 50 strategies for online
presence (FMCG, financial, insurance and automotive industries,
fashion, medicine, and others).

He is a member of the RAEC Social Media Commission.




Clients References

ANASTASIA
GAYETSKAYA

PR-manager,
Stone Hedge

| would like to thank PR Partner for the supportin
the reputation management of our company
Stone Hedge, the elite apartment projects Story,
Play, Tribeca Apartments, business centers Neo
Geo, 70ne.

During a year of joint work, the reputation of our
company in social media is protected by
professionals. The PR Partner team has
established itself as excellent specialists, and we
plan to continue working with you in the future.

Stits

prpartner

VASILY
SHIRYAEV

Head of the Digital Marketing
Group, URALCHEM Holding P.L.C.

| like very much how the work is going, we have
just started cooperation, but the first results are
already visible. This is impressive! We imagine
what happens next! Many thanks to all your team.

We are sure that we have chosen the right PR
partner!




Clients References

ANASTASIA
KOLUPAEVA

Head of Communications,
BARKLI Corporation

PR Partner is a team of professionalswho have

proven they have a good sense in modern ORM
(online reputation in social media) trends in real
estate.

Throughout the cooperation, the agency’s
specialists have fully supported us, demonstrated
an individual approach and excellent results. We
are thinking about expanding projects we would
like to delegate.

Stits

prpartner

Ksenia
Popova

Content manager
OnLime for Business

The B2B sector has its own characteristics which
are difficult to grasp and to abandon the usual
B2C communication style.

We are very grateful to PR Partner for deep
immersion in our tasks and specifics, creativity
and excellent management.
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SMM CASE, BEAUTY

SMM RETAINER OF

Teoxane

WHAT HAVE BEEN DONE:

* SMM-strategy to promote
Teoxane in B2B and B2C,

+ Full community management,

» Unique design concept,

» Targeted advertising.
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prpartner

>5,000

New followers over a 6 months
period (the target audience-
doctors).

>0.5 MILL

Brand monthly reach.

>95%

Average level of involvement
(Engagement Rate).

>340,000

Potential SMM-strategy based
targeting capacity (Doctors).



SMM CASE, BEAUTY

4

SMM RETAINER OF prpartner

SELLART

PEIAKUMOHHBIR NAH

WHAT HAVE BEEN DONE:

» The key point of the strategy:
to make Sellart a desirable tool
and a useful social media
knowledge base for
cosmetologists and
estheticians.

>5,000

New subscribers - doctors,
cosmetologists and estheticians
in the last 3 months.

>0.5 MILL

SMM campaign coverage in social
networks.

setrtcosmo (TR cesorn cotumne 4 o0

Content strategy,

Visual concept,

* Broadcasts and webinars
promotion program.

NS

>90%

Monthly engagement.
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SMM CASE, BEAUTY

SMM RETAINER OF

Nobel
BioCare

WHAT HAVE BEEN DONE:

+ Developed SMM strategies
targeting: surgery, dentistry,
implantology, implants, dental
equipment;

* Prepared visual concept;

+ Set up an advertising
campaign to attract
subscribers, promote post and
events.

Av3aiin packnapka (design kit)
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prpartner

>17,000

subscribers: dental surgeons and
implantologists.

>0.3 MILL

Monthly coverage of the SMM
campaign by narrow target.

>50

Posts/ stories from the events in
the field of dentistry.



SMM CASES, PHARM

SMM RETAINER OF

Boiron

WHAT HAVE BEEN DONE:

Integrated SMM promotion:

» Development of SMM content;

» Generation of design support,
photo support,

+ Community management

» Targeted advertising,
collaboration.

Komnnexcme npen. Mononpenapate: e xynuTe Inodapm

obpuii aews, Aammp!

He 3naere, xaxov NDenapaT Bav vy wen?
CNPOCKTE MAC B MHLIX COOBILE X

3TO HARO
IHIET%“ <
iz S0 3

Ha onpane
cHa

Fem: Peceun pacat S0 ACK, 34070
Bospac: 24 CERAMHE € 311 WHTEpECH,

Yacve a rpynnax MHTepecs

01.12 »emea
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prpartner

>20,000

New subscribers within 8
months.

>9 MILL

* Monthly brand reach

10

Collaborations every month

>90%

Average level of involvement
(Engagement Rate)

>40 MILL

Potential targeting capacity
based on SMM strategy.



SMM CASE, PHARM

4

SMM RETAINER OF prpartner

SistemaBio

o% Sistema v o
BioTech

BuroxakuHr

250,000

¥ile
R W {: 3 ) & Collected B2G targeting at the
d 4 stage of developing an
9 o S P

Xaporrep — R B B B B P e advertising strategy.

TO Cyasba
WHAT HAVE BEEN DONE: T EEER] . - 4 4
* SMM strategy to promote B2G, @O R W R NI ) mee o POINTS
+ Content strategy,
+ Visual concept, o Industry targeting: Biology,

Biotechnology, Biochemistry,
Genetics, Genetic Engineering,
Gemics, etc.

+ Targeted advertising.

Texxonorus CRISPR i e
CuHgpom akpanbHoro - - i >
wenyweH1Ms KOXxXu = § )

Doctors profiles used for
targeting and display ads.

Sistema
P Bloredk

PemakumorHeii nnan

>860,000

scientists and researchers from
target industries are used in the
advertising campaign.




SMM CASE, ENGINEERING

4

SMM RETAINER OF prpartner
Electric 0006060 38,000

New subscribers within six
months (targeted advertising,
collaborations).

= nyBAUKAUMM oTMETKM
N

Mo kakomy

WHAT HAVE BEEN DONE:

« Differentiated SMM strategy
with content and targeting for:
Facebook (B2G, B2B), VK
(technical specialists),

nyTH ABAXETCH J
QNETPOSHEPIaTHKA B " & U

8 Poccun
Mo kakomy i ; 8 O

NyTH ABUKETCA

; il Posts with unique design and

Instagram (architects and 8 Poccun rots, Wi Uhmepy 8!
designers),

» Advertising strategy,

» Content Strategy,

« Visual concept, > 3 M | I_I_

» Contests and quests. - o

YYACTBYWTE B KOHKYPCE Total coverage of SMM activities
F ANsi ANEKTPOMOHTAXKHUKOB per month.

Penaxumonbiii nnan ot komnaHuv Schneider Electric

1 BomrpaviTe noesgxy 8 Coum!
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>5,000

Mentions of Schneider Electric
brand.

2 [t

2

ACY 3panwem wa 6ase
petwerws EcoStruxure




SMM CASES, ENGINEERING

SMM RETAINER OF

Guardian
LARTA
Glass

WHAT HAVE BEEN DONE:

» Narrow SMM Strategy for 7
groups of architects and
designers,

+ Advertising strategy,
» Content strategy,

+ Visual concept,

+ VK-bot.

@ Guardian Glass Russia
1mans 1527

‘3pKY. OCHOBHOH OBBEM KOTOPO MONHOCTSI0 OCTEKNEH

©acap a5aHwR UIMEET 282 CTOR: BHYTpEHHI} MPEACTABRRET COBOR TRaRMLMONHEIE

Cundan Gl i @ X @ Sk oo

KynTypHisi apr-xomnnexe Yapi Kredi: pexoroTpykLs.

Mnowags FanaTacapai HaxoRUTCS & camom cepaue CramByna Ha yruue eTaxnsn.
Miewno agece #aT noceTHTensi kynsTypHeit apT-komnnexc Yap! Kredi
TKpLBLIIC NOCHE PEKOHCTYILMi. HECMOTDS Ka TO, 4TO 3aHAE BRIN0 ROCTROEHO
HAABHO, 81 DL OCOBPEMEHHTS, HPEOCHMSICIHE NEpBOHNaNs e S3aliN,

¥ 2 1958 roay
TokasaTs nonKocTsIo.

Komrinexc Buipacraer

Ha rpaHuLIe MOPSt U raBaHn
TOA06HO MHOTOrPaHHOMY
ancbepry, Ha Ipo3pauHbIX
dacapax KOTOPOro LBETHLIMU
y30PaMu UIpaeT CBeT.

PEAKLUMOHHBI NNAH ..

Hioke MDSLLNEr BETCR BEAKLMOHHER MGTWITAKE. C Y48TOM raswod
WAH — RMBEPCABIKALI KONTEHTa.

o pyspues [ow— T Temrneparypa Bapkv

) Iyt g e . _ CTEXNIOMACChl MOXKET
nocrurats 1600 °C
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s e
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prpartner

8,300

New subscribers by narrow
targeting “Architecture and
Design”.

>500

Posts from different headings:
projects from all over the world
and from Russia, innovations and
developments, etc.

>0,2 MILL

Total coverage of SMM activities
per month.

>10%

Monthly engagement.



SMM CASES, ENGINEERING

4

SMM RETAINER OF prpartner

ShChLZ Bbibrpaem uget s s T - :.s‘:im —
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WHAT HAVE BEEN DONE: B
+ Narrow SMM strategy for 7 Q= 6; OOO

rchi re gr
architecture groups, New subscribers by LPR B2B

targeting annual KPI.

RAL 4007
yprypho-dnaneTossih

» Advertising strategy,

+ Content strategy, ' Biwenws S IR 00 A §
« Visual concept,
« VK-bot. [ P ———— 17
AO "Wns" AO "lWN3" . .
y Creative slogans proposed in the
mﬁm C Drém SMM strategy.
HapogHoro
eguHcteal 00 T AW B0 cowoo BRSSO B AN 00090000
S bt Potential coverage of the
. advertising campaign per month
Kak npasunsHo Kax BbI6paTh HafeHOro based on the collected targeting.
Bbl6paTs T npovssoavTens M Tos
A5 Ballero npoekra -,




SMM CASE, EDUCATION

SMM RETAINER OF

ITALKI

WHAT HAVE BEEN DONE:

» Narrowly focused SMM
strategy for special groups,

» Advertising strategy,
» Content strategy,

« Visual concept,

» VK-bot.

Estar hecho un aji
Become fluent

in any
languages

AManexta

Estar hecho un aji

Mmunnuapaa

4@NOBEK FOBOPAT HA MHAOLBPONEACKNX A3WKAX

If you never try yo
never know

S0

CrassTe uenw no uayseHnio
H3MIKG ¥ NGNYUGHTE BOIMOKHOCTE
BAMIPATS FOA 6ACNNGTHLIX

de mots pour
nous,

e 010 BT RRR T )

ToBopH M
IOGOM AIBIKG -

caoboano
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prpartner

>6,300

New subscribers by targeting.

>300

Posts from different categories

>9 MILL

+ Paid advertising coverage in VK

1,200

+ Visits to the website every
month.



SMM CASE, EDUCATION

SMM RETAINER OF

MGIMO

WHAT HAVE BEEN DONE:

» Content strategy for the faculty
of business “Business
Administration MGIMO”,

« Visual strategy,

« Community support,

» Targeted advertising strategy.

Anekceii

Nepewiii 3amecTutens
PYKOBOAVTENS
"

o contascrs

g L
e

Conirarasne,
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. % DakynsTeT MEXAYHAPOAHOTo GuzHeca MIUMO / MBOA

Nekuyia YneHa
npaesneHus O BKC
CraHuncnasa HoBurikosa

]

Haw pexkaH Harpagun

26 MAS1 16:00

A BOT 0AHa 3 HALUMX CTYREHTOK, YCMEXaMH KOTOPOR Ml XOTUM OAENIK
3HaKOMBTECk, CTYAEHTKE T KYPCa BaKYNLTETS MEXAYHAPORHOFD BUa)

Tamiposa. Oxa y4acTE08aNa & IHAMEHUTOM Ha BECH MUP KOHKypCe Mogens OOH»

370 2aX23TLIBAWER PONEEAR MIPE, B KOTOPOW CTYASHTEI ¥ CTAPLIEKNE0CHUKM
npeRCcTaENRIOT CebA B ponK COTPYAHUKOE Opranmnaaui OBseguHerrbix Hauuii

BMeCTe OHM 0BCYX AN

Y10 MOBECTKY AHA W KNIOUEBSIE MUPORLIE MPOBAEMSI.
333343 YUBCTHHKOS — BBICKE3ETE HE NHUHYKD TOUKY 3PEHUR, 3 ODULMANEHYIO NOIULMIO
TOV CTPaHLI, KOTOPYIO OHY NPEACTABRAIOT. He NpocTo, npasga? Ho yuacTHIKM R0NKHb!
COBMECTHO MPHIITH K KaKOMY-THEO PeweHHo.

#mgimo_mbda #mgimo_mb #mogensaox

Hawa ctypeHTka
yyacTsoBana
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prpartner

>100,000

Potential targeting reah “Top and
Special language Schools”, “Their
Parents” , “Top Employers”, State
Authorities”.

>300

Posts from different categories.

>10

Broadcasts and events on VK and
Telegram.



SMM CASE, EDUCATION/SPORT

4

SMM RETAINER OF prpartner

Europe

Gym +10 000

New subscribers by targeting in
VK, FB, Instagram, OK.

WHAT HAVE BEEN DONE:

* Broadcast SMM strategy:
TikTok, Likee, Fb, Inst, VK,
“Zen".

+ Advertising strategy:

+99,500

New followers on TikTok, Likee,

subscriber growth, post Yappy.
promotion, traffic.
* Visual strategy: covers, posts,
stories and REELS.
* Photo and video shooting. >1 M | I_I_
Monthly reach from SMM
activities.
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#prpartner.event.pr.marketing.smm.design

Thank you

Damir Feizullov

Digital & Social Media Director
damir@prpartner.ru
+7 (499) 647 47 17
+7(917)612 44 99

Stits

prpartner
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